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Dr Pepper & Diet Dr Pepper Fuel
INCREMENTAL

Sales and Profits

BRAN Ds 39% of consumers won’t buy |f fheir
M A"ER favorite Brand is not available.

A That's nearly 4 in 10 people; 23% leave, 16% stay, but don’t get a drink
(1)
#4 +1.6%
In fact,

CAGR
52 MILLION #
SERVINGS
are sold every day.

e: MicroStrategy, Dr Pepper™ 12MM Dec 2019

CSD Brand
in the U.S.A.

rage Digest Fact Book 2019

16 years of consecutive

Non-Cola GROWTH

CSD Brand " fountam foodservice!

Digest Fact e: MicroStrategy, Dr Pepper™ 12MMDec 2019
y201§

Dr Pepper drinkers buy in

SERVING SIZES

62 /o of CSD consumers drink

more than 2 varieties, you need XL reg. sizes index 115
MORE THAN Jus COLA compared to CSD category

XL diet indexes
el Carbonated Soft Drinks U.S.2019

Source: : NPD Group/CREST® based
on servings, December 2019

W Dr Pepperis the most widel
In 10f3u S Househo|ds Itssold mbothCokeBPgllmeups aval a e ral‘l

e: Penetration Report of Top 250 Nation unt Chai il 2019
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Diet Dr Pepper 1Flavored Diet

tastes more like Regular! # M CSD Brand

According to consumers.

11 MILLION Drop
SERVINGS (l)pp
served everyday ey




